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Who or what are yoweallyreaching?
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SearchMarketingpaiLy

Advertisers Turn To People -Based Marketing, Plan To Stop Using Cookies

Published: February 9, 2018 _ _ _
The study found 32% of marketers believe the industry will not rely on

cookies within the next 12 months, followed by 31% who believe it will
take more than one year and up to two years.

People-based marketing provides the ability to advertise to real people
across their connected devices using registered user data rather than
relying on temporary cookies. Using this type of data also assists in
meeting General Data Protection Regulation(GDPR) policies.

Some 93%o0f companies surveyed run people-based marketing campaign
across social channels like Facebook and Twitter, bubnly 58% run
people -based campaigns across the open web.

About 90% of marketers say they seeimproved performance from
people -based marketing compared with cookie-based, probabilistic
campaigns.
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The Aspiration.




The Aspiration.
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Are we doing
this wrong?
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A tale of two subscription classes: Today

Already a subscriber? Loghn »

Get 50% off one year of The New York Times.

Basic

$3:75 $1.88/week

Billed 25 5750 every 4 weeks.

—

Paid Subscription Marketing Strategy

Join Our Newsletter

Join over 5,000 people who get free and fresh content delivered automatically

each time we publish

Free Newsletter Marketing Strategy

N
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Daily Morning Bulletin

Each moming, the daily news bulletin arrives with the top stories of
the day.

Breaking News

Receive breaking news alerts in your e-mail inbox as soon as the
news happens.

Kings News
The best way to follow news and analysis on the Sacramento Kings
and the arena

| st ||

Daily Afternoon Bulletin
Receive a quick summary of the day's biggest news at 4 p.m.

Sports Night & Breaking Sports Alerts

Get our Sports Night with late-breaking s,
stats and scores every morning. Also get sports news as soon as it
happens.

Capitol Alert

Receive political news alerts in your email inbox twice per day, plus
breaking political news alerts.

Newsletters




A tale of two subscription classes: Tomorrow

Already a subscriber? Login »

Get 50% off one year of The New York Times.

Basic

£3.75 $1.88/week

Billed 35 $7.50 every 4 wesks,

Paid Subscribers

Join Our Newsletter
Join over 5,000 pE!DplE! who get free and fresh content delivered automatically
each time we publish.

Email (People)\

Acquisition Strategy

Newsletter Subscribers
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Daily Momning Bulletin

Each moming, the daily news bulletin arrives with the top stories of
the day.

Breaking News

Receive breaking news alerts in your e-mail inbox as soon as the
news happens

Kings News
The best way to follow news and analysis on the Sacramento Kings
and the arena.

| serer ]

Daily Afternoon Bulletin
Receive a quick summary of the day's biggest news at 4 p.m.

Sports Night & Breaking Sports Alerts

Get our Sports Night with late-t king
stats and scores every morning. Also get sports news as soon as it
happens.
Capitol Alert

Receive political news alerts in your email inbox twice per day, plus
breaking political news alerts.

Newsletters




Rely on data. Do it with friends.

Casual Loyal Brand
Readers Readers Lovers Subscribers
STAGE 01 STAGE 02 STAGE 03 STAGE 04

FUSEPartnering with publishers to |
identify efficient business strategies,
adapted to each audience segment.

Google
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Average Returning Visitor ValueMC

Newsletters are a highly valuable traffic source you should invest in.

Mobile Desktop
Referral - Direct _
Direct - 3X Referral - 2X
Social - < Organic Search-
-

0O 02 04 06 08 1 12 14 0 0.5 1 1.5 2 2.5

Organic Search
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Source: Google Fuse, LMC Analysis



Setting up the longame.

Building a solid foundation for
long-term success in the people
based marketing ecosystem.
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Utilize Fuse Develop and
data for paid launch an

subscriber email

acquisition acquisition
optimization. strategy.

Engage an email
advertising
network to drive
revenue.




Setting up the longame.

Building a solid foundation for
long-term success in the people
based marketing ecosystem.
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Utilize Fuse
data for paid
subscriber

acquisition
optimization.




f Fuse Insights

¢ The email address field is most important.

C Prepopulate the email address field.

¢ Keep the form simple. You want the email address.

¢ Put signup boxes in story flow and above and below the fold. Avoielpep
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Join Our Newsletter J

'1.:;.-;" ip today for free and be the hirst 1o Eet naot fied on New

Signup here for POLITICO Huddle o ‘ m |
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