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PEOPLE

The hardtruth.



Who or what are you reallyreaching?

470 MM Self-reported Monthly Unique Visitors

165 MM Monthly Unique Visitors

????MM Monthly Unique People



Advertisers Turn To People -Based Marketing, Plan To Stop Using Cookies

The study found 32% of marketers believe the industry will not rely on 

cookies within the next 12 months, followed by 31% who believe it will 
take more than one year and up to two years.

People-based marketing provides the ability to advertise to real people 

across their connected devices using registered user data rather than 

relying on temporary cookies. Using this type of data also assists in 
meeting General Data Protection Regulation(GDPR) policies.

Some 93%of companies surveyed run people-based marketing campaigns 

across social channels like Facebook and Twitter, but only 58% run 
people -based campaigns across the open web.

About 90% of marketers say they see improved performance from 

people -based marketing compared with cookie-based, probabilistic 
campaigns.

https://www.mediapost.com/publications/article/314340/advertisers-turn-to-people-based-marketing-plan-t.html
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The Aspiration.

150 MM
People



The Aspiration.
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Are we doing
this wrong?



A tale of two subscription classes: Today

Paid Subscription Marketing Strategy

Free Newsletter Marketing Strategy

Newsletters



A tale of two subscription classes: Tomorrow

Email (People)
Acquisition Strategy

Paid Subscribers

Newsletter Subscribers

Newsletters



Subscribers

STAGE 04

Brand 
Lovers

STAGE 03

Loyal 
Readers

STAGE 02

Casual 
Readers

STAGE 01

FUSE: Partnering with publishers to 
identify efficient business strategies, 
adapted to each audience segment.

Rely on data. Do it with friends.



Average Returning Visitor Value - LMC
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Newsletters are a highly valuable traffic source you should invest in.

3X 2X

Source: Google Fuse, LMC Analysis



Setting up the long-game.

Develop and 
launch an 

email 
acquisition 
strategy.

Engage an email 
advertising 

network to drive 
revenue.

Utilize Fuse 
data for paid 
subscriber 
acquisition 

optimization.

Building a solid foundation for 
long-term success in the people-
based marketing ecosystem.
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Fuse Insights
Ç The email address field is most important. 
Ç Pre-populate the email address field.
Ç Keep the form simple. You want the email address.
Ç Put signup boxes in story flow and above and below the fold. Avoid pop-ups.
Ç!ǾƻƛŘ ƎŜƴŜǊƛŎ άǎƛƎƴǳǇ ŦƻǊ ƻǳǊ ƴŜǿǎƭŜǘǘŜǊέ ƳŜǎǎŀƎŜΦ 


