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About	  the	  Insights	  

The	  images	  that	  follow	  summarize	  insights	  and	  
ideas	  that	  have	  emerged	  from	  the	  16	  
gatherings	  held	  by	  Journalism	  That	  Ma;ers	  
around	  the	  country	  between	  2001	  and	  2011.	  



Events	  To	  Date	  

March,	  2009 	  Poynter	  InsDtute,	  St.	  Petersburg,	  Journalism	  in	  the	  New	  News	  Ecology,	  88	  people.	  	  
Emerging	  theme:	  	  Journalism	  is	  sCll	  about	  the	  public	  good	  and	  now	  it	  is	  entrepreneurial.	  

January,	  2010 	  Sea;le,	  Re-‐imagining	  News	  and	  Community	  in	  the	  Pacific	  Northwest,	  250	  people.	  	  
Emerging	  theme:	  Large	  organizaCons	  bring	  credibility;	  small	  organizaCons	  bring	  heart.	  	  Collaborate.	  

June,	  2010 	  Detroit,	  Create	  or	  Die,	  94	  people.	  
Emerging	  theme:	  CommuniCes	  take	  responsibility	  for	  their	  own	  story.	  	  One	  strategy:	  embed	  journalists	  in	  the	  
community.	  	  	  

April	  2011 	  MIT,	  Cambridge,	  Mass.,	  Beyond	  Books,	  130	  people.	  
	  Emerging	  theme:	  Journalists	  &	  librarians	  share	  common	  cause	  in	  serving	  the	  informaCon	  needs	  of	  communiCes.	  Let’s	  
work	  together.	  

June	  2011 	  Greensboro,	  NC,	  Create	  or	  Die	  2,	  52	  people.	  
	  Emerging	  theme:	  Radically	  new	  forms	  of	  news	  and	  informaCon	  are	  emerging.	  	  Think	  invesCgaCve	  journalism	  delivered	  
through	  hip-‐hop	  and	  video	  games.	  



What	  We’ve	  Learned	  About	  the	  	  
New	  News	  Ecology	  

Large	  organiza+ons	  bring	  credibility;	  small	  organiza+ons	  bring	  heart.	  	  Collaborate.	  



What	  We’ve	  Learned	  About	  the	  	  
New	  News	  Ecology	  



What	  We’ve	  Learned	  About	  the	  	  
New	  News	  Ecology	  

Journalism	  is	  entrepreneurial	  AND	  serves	  the	  public	  good.	  

Radically	  new	  forms	  of	  news	  and	  informa+on	  are	  emerging.	  	  Think	  
inves+ga+ve	  journalism	  delivered	  through	  hip-‐hop	  and	  video	  games.	  



What	  We’ve	  Learned	  About	  the	  	  
New	  News	  Ecology	  

Communi+es	  take	  responsibility	  for	  their	  own	  story.	  	  	  
One	  strategy:	  embed	  journalists	  in	  the	  community.	  



About	  Journalism	  That	  Ma;ers	  

Mission	  
Journalism	  That	  Ma;ers	  shapes	  an	  evolving	  news	  ecology	  that	  
culDvates	  thriving	  communiDes.	  	  We	  believe	  journalism	  ma;ers	  
most	  when	  it	  is	  of,	  by,	  and	  for	  the	  people.	  

Who	  we	  serve	  
JTM	  serves	  those	  who	  are	  shaping	  the	  
evolving	  news	  and	  informaDon	  ecosystem	  
including	  emerging	  and	  tradiDonal	  
journalists,	  people	  and	  their	  communiDes,	  
and	  others	  who	  contribute	  to	  civic	  discourse,	  
such	  as	  educators,	  informaDon	  technologists	  
and	  librarians.	  

Individuals	  and	  
communiDes	  

Emerging	  
journalists	  

Other	  contributors	  to	  civic	  
discourse	  
• Educators,	  informaDon	  
technologists,	  librarians,	  etc	  

TradiDonal	  
journalists	  



More	  about	  JTM	  

Value	  ProposiCon	  
	  We	  serve	  by:	  
Bringing	  together	  a	  wide	  array	  of	  people	  so	  that	  journalism	  engages	  communiDes	  and	  
communiDes	  engage	  in	  journalism.	  	  
Using	  breakthrough	  engagement	  that	  fosters	  collaboraDon,	  innovaDon,	  and	  confidence	  
to	  address	  complex	  challenges.	  	  
Making	  visible	  the	  emerging	  principles	  of	  journalism	  by,	  for	  and	  of	  the	  people	  by	  sharing	  
stories	  of	  the	  evolving	  news	  and	  informaDon	  ecosystem.	  	  

Our	  Brand	  
	  JTM	  has	  a	  proven	  track	  record	  of	  engagement	  that	  creates	  breakthrough	  ideas,	  
innovaDon,	  collaboraDon	  and	  acDon.	  It	  works	  at	  the	  intersecDon	  of	  journalism	  and	  
communiDes,	  helping	  journalism	  sustain	  communiDes	  and	  communiDes	  sustain	  
journalism.	  	  Our	  more	  than	  1,400	  parDcipants	  affirm	  that	  JTM	  has	  inspired	  new	  ideas,	  
projects,	  roles,	  partnerships,	  ventures,	  and	  fresh	  soil	  for	  nurturing	  parDcipatory	  
democracy.	  Journalism	  That	  Ma;ers	  shapes	  an	  evolving	  news	  ecology	  that	  culDvates	  
thriving	  communiDes.	  	  We	  believe	  journalism	  ma;ers	  most	  when	  it	  is	  of,	  by,	  and	  for	  the	  
people.	  


